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Agenda

15.00-Registration
15:30 - Welcoming speech - Igor Krylov, CEO
15:45 - TH2010 IFRS Results - Elena Arkhangelskaya, CFO
16:15 - Market Trends and Product Overview for 1H2010 - Olga Mednikova,
CSMO
17:00-Cotfee Break

17:30 - Medical Division: R&D of new medications - Alexander Obukhov,
MD

18:00- Q& A Session

18:30 - Cocktail party
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Igor Krylov, CEO
JSC Pharmstandard <-ata glance
“*key events
“*strategy
“*market
“*regulatory framework
“*joint projects
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Pharmstandard at a Glance TH2010

Leading domestic pharmaceutical company in Russia (measured by sales)

. No2 Company overall in Russian pharmaceutical market, (Market Share of 4%)
Market . Nol Company in the Retail market, (Market Share of 5%)
. Nol Company among domestic pharmaceutical companies , ( Market Share of 18,4 %)

Modern and efficient manufacturing facilities

. 3 pharmaceutical production sites and 1 medical equipment and disposables plant

Production

. Russian standards compliant facilities & 6 lines on Kursk are EU GMP compliant
. More than 250 pharmaceutical products, 86 are included in the VED! list, 56.2% of total sales.

. Capacity - more then 1,3 billion packs per year

Experienced sales force & Market leading brands
. 627 units in sales force (1.09.10)
Sales &Marketlng . 2 products in Top best selling brands in Retail market (Arbidol Nel, Pentalgin Ne 7).

. Launched 3 new products ( Complivit Woman 45+, Zipocap , Codelac Broncho)

Industry leading growth and profitability (based on 1H2010 IFRS results)

o Revenue growth +15%; total revenue 11,543 mln RUR
Financials . Gross profit growth +6.7%; gross profit RUR 5,028.7million or 44.5% of total sales
o EBIDTA2 RUR 3,876 million or 34% of sales.

. Net profit growth + 7%; net profit RUR 2,765.6 million or 24.0% of total sales.

1The list of vital and essential drugs

2 Excluding foreign exchange gain or 10ss
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A Leader in the Russian Retail Segment

Market Share 1TH2010- Total Market

Market share 1H2010 - Retail Segment
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Key events of the first half of 2010

*Arbidol® became Nel among all best selling products of retail sales in Russia like in the previous
year as before. For the first 6 months of 2010 market share of Arbidol® came to 1.38% in the total
volume of retail sales through Russia and demonstrating increase in sales for 29% (USD)!

* The Company supplied Rastan® (Somatropine) for state auctions and increased sales by 1206 %
and achieved 301 mIn RUR.

*The Company and LLC«Johnson&Johnson» entered into the mutual agreement and successfully
realized the project of secondary packaging of the product Velcade® ( INN Bortezomib), sales of
the product in 1H2010 achieved 1650 mIin RUR.

In April 2010, the Group acquired 1,090,844 ordinary shares representing 11.38 percent of share
capital of the JSC «Grindeks AS» (the «Grindeks»), a company registered under the laws of
Republic of Latvia, for cash consideration of 12,210 thousand EURO (481,065 RUR).

In September, 2010 Pharmstandard acquired 100% of ZAO «Vindexpharm» is owned Trade mark
of Acipole® .

 In September, 2010 Pharmstandard signed the strategic agreement of collaboration between the
state corporation «Rostekhnologii» and JSC «Pharmstandard» for development of medical
equipment dimension.
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Pharmstandard strategy

1. Promote our market-leading brands to drive sales growth and profitability

- Focused promotion of major umbrella brands

- Discontinue lower margin products (e.g. old traditional products, medical disposables)

2. Launch new products on a regular basis

- Focus on new branded OTC products and generic prescription products

3. Expand sales and marketing effort

- Increase “feet on the street”, specialise sales force to improve efficiency of physician detailing

4. Grow through acquisitions and realize synergies

- Entire companies, brands, trademarks, patents

5. Cooperation with leading pharmaceutical companies

6. Continue to actively control costs

- Focus production at cost efficient facilities

7. Exploit opportunities arising from government funding of healthcare

—-H.

Building the Nel pharmaceutical company in Russia
(8 g oaprcrannany)



1H2010 Sales Structure
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Pharmaceuticals
97.8% of 1H2010 sales B ea e
OTC

Rx
50.2%
of Pharma sales 14.1 of Pharma sales

= Therapeutic focus: = Product portfolio includes: = Product portfolio includes:
» Analgesics » Coronary Therapy > Velcade
» Cough & cold > Acid pump inhibitors » Mildronate
> Vitamins > Nitrites & nitrates » IRS-19 & Imudon
> Anti-viral > ACE inhibitors » Others

> Anti-fungal > Alimentary tract metabolism
5% growth 60% growth

19% growth

15.4% pharma revenue growth in 1TH2010

13.6% organic pharma revenue! growth for 1TH2010
hemrel

13t parties products




Biotechnological project Generium

GENERIUM

founded by two Russian pharmaceutical companies “LEKKO” and “PHARMSTANDARD” in
order to establish modern biotechnological R&D center and production facilities to develop
and produce modern biopharmaceutical products.

Targets: to cover demand of Russian population in modern biopharmaceutical products with
attractive price to diagnose and treat serious and social diseases as:

B w

e Hemophilia
e Tuberculosis

e Multiple sclerosis
e Oncology diseases
e Human growth hormone deficit ’ "
e Myocardial infarction
e Insult
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Biotechnological project Generium

*The Company won the federal open auction to deliver the product Coagil VII (INN Eptacog Alfa)
for 10 month 2010 for total amount of RUR 1069 miIn (excluding VAT) and successfully launched first
shipments of the product Coagil VII for the amount of RR 791 mln in 1H2010.

*The Company won the federal open auction to deliver the product Diaskintest® for 2010-2011
for the total amount of 133mlIn RUR (excluding VAT), product will be delivered in 2H2010.

In February 2010, LLC «NauchTechStroy+» («NTS+») was registered in the Russian Federation as a
joint venture, Pharmstandard holds 50% interest in NTS+. As of 30.06.10 the sum of total investments

of company Pharmstandard into this project amount 240 mIn RUR, of which 150 mIn RUR
introduced as contribution to charter capital of «NTS+».
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LLC «NauchTechStroy+»

Main objectives : Research &Development center

* biopharmaceutical products research and development
* collaboration with leading local scientific academic centers
* scientists with big pharma experience

* organization of local / international scientific board member

Project idea: To build the modern R&D center :
Territory - 70 hectares in central region ( Pokrov, 80 km from Moscow)

Buildings and production facilities - 4500 sq. m.

Employees - 150 scientists with experience in R&D in biotechnology,
chemistry, pharmacology and other scientific areas

Residential area - more than 10 000 sq. m. with all necessary infrastucture
for 600 people.

Total Investment planned - 990 mIn RUR
PHS investments by July 2010 - 240 mln RUR

Project completion - end of 2010
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Government Support of healthcare in frame of PHARMA 2020 strategy

FRP was launched in 2005 and became one of the key market drivers.
Stipulates free medication for certain social groups, such as physically handicapped and veterans.

*  Budget 2010 increased by 10% up to 88 bln RUR

* New approach to the price registration and regulation approved and implemented since 1/04/2010
¢ Obligatory GMP production facilities certification since January 2014

Regulations * 15% price preference for local producers in government procurement

* New law about pharmaceutical products is in force since 01.09.10

* New standards of treatment will be adopt until the end of 2010

*  Ministry of Industry and Trade of the Russian Federation approved the concept of the Pharmaceutical Sector

Stl’ategy 2020 Development Strategy 2020.

e This document outlines the guidelines for the adoption of the GMP standards and implementation of the
import substitution programme.

* According to the Strategy 2020, by 2020, the share of local products in the Russian market shall reach 50%.

* In December 2008, Ministry of Industry and Trade of the Russian Federation issued Order No 427. 15% price

Import Substitution

preferences to Russian manufacturers until 31 December, 2010.

* List of 57 strategic products approved byPrime Minister of the Russian Federation Vladimir Putin

* Starting from 2020 Domestic products consumption - 50% of total market by value
* Share of innovation preparations on the market - 60% of total market by value
Expected

* Increase of export by 8 times compared to 2008

results * Provision of medicinal safety of the RF in compliance with the list of life-saving drugs

Stimulation of domestic substances production sufficient for production of 50% of total drugs by value
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1H 2010 IFRS Results

Elena Arkhangelskaya, CFO
JSC Pharmstandard  <Revenue Analysis

“*Margins

+»»Cost Structure
“*Profitability
+CAPEX

% Best Selling Brands
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Revenue Analysis

Sales structure, min RUR
11543
15%
10 062
10000 A | Third parties products: + 19%
3950 + RUR 623 min
3334
8000 62% ME: - 8%
+ -
- -RUR 21 min
4 252
6199 N Rx: + 60%
>73 1588
6000 A 720 + RUR 598 min
22
526
4000 T
OTC: +5%
+ RUR 255 min
2000
0 -
1H 2008 1H 2009 1H 2010
B Third parties products B Others O Medical Equipment ORx BoT1C

Total sales grew by 15%
Third Parties Products - 34% of Total Sales (2009:33%)
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Margins

Gross Profit EBITDA*
min RUR min RUR
8.000 - 540_/° 8.000 -
0, T
o __ 5T% 53%
45%
6.000 - 44%, 6.000 -
m 43%
4774 o08s
496 736 s 052 33%
4,000 - 3650 4.000 3826
394 586
2763
4,278 4,357
2.000 3,650 2,000 -
3,558 3.240
2,763
0 T T 0 T T
1H 2008 1H 2009 1H 2010 1H 2008 1H 2009 1H 2010
C—0rganic GP = Organic EBITDA
=== GP Third parties products D EBITDA Third parties products
—=—GP Margin, % —=— EBITDA Margin, %
—=—Qrganic GP Margin, % —=— QOrganic EBITDA Margin, %

Gross profit margin (excluding Third parties produc ts) - 58%
EBITDA margin (excluding Third parties products) - 4 3%
Gross Marqgin of Third parties products sales — 19%
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Competitive Cost Structure

Selling and Distribution Costs General and Administration Costs

RUR, mln 16% RUR. min
2.000 4 2.000 -
130/0 140/0
10%
3%
5%
i 253 5%
1.000 1.000 - 49,
216 295 4%
377 3%
269 277
415
327 321
208 202 270
0 I 0 T T 1
1H 2008 1H 2009 1H 2010 1H 2008 1H 2009 1H 2010
mm Marketing == Labour costs ——Labour costs s Other
—0ther —— As % of Total sales
=— As % of Organic sales —8— As % of Total sales —+— As % of Organic sales

1H 2010 Pharmstandard SG&A costs - less 14% of Total sales
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Profitability

Net Profit, mln RUR
33%
4.000 -
3.000 -
2766
2588
394
2.000 - 1757
1.000 - 2194 2180
1757
0 T T 1
1H 20038 1H 2009 1H 2010
3 Organic Net Profit m Net Profit of Third parties products —m— As % of Total sales —+— As % of Organic sales

Net profit growth of 7%
Effective income tax rate has been decreased to 20% from 21%
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Consolidated Balance Sheet and CAPEX

IFRS basis, mIn RUR Capital Expenditure (PPE), mln RUR
1.000 - 66
1H 2010 31 dec. 2009

Long-termassets 10,444 9,848 497
Trade receivables 8,404 9,289 200
Cash and cash equivalents 4,945 3,931 |
Other assets 4,455 3154
Total assets 28,249 26,223
Total equity 22,461 19,696 8097
Payables 4132 3,006 <13
Long-termborrowings and loans 202 392 339 | | 890 142 NTS+
Current portion of long-termborrowings 404 391 400 - 142 ml*n
Other liabilities 1,050 1,838 687 | | 661 RUR
Total liabilities 5,788 6,527 189
Total equity andliabilities 28,249 26,223 |

oy 200 361 | | 355

189
Debt summary, 1H 2010, USD 0 , , , , , , ,

2004 2005 2006 2007 2008 2009 1H 2010
Facility B: US$19.4 mln (maturity Dec-2011)

* The Group share in “NTS+” represents construction in progress
Total amount of Citibank Loan $146 mln (Dec-2006) amounting to RR 141.6 mln
Facility A: US$91 mln (closed Dec-2009)

Facility B: US$55 mIn (maturity Dec-2011)
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Best Selling Brands 1H 2010

1H 2010 1H 2009 Volume 10/09 Sales 10/09
Volume Sales (mIn % of total [Volume (mIn Sales (mIn % of total

Ne BRAND (mIn packs) RUR) sales packs) RUR) sales Change % Change %
1 Arbidol 13.912 1,610 22.2% 12.329 1,475 23.0% 1.582 12.8% 136 9.2%
2 Pentalgin 16.839 877 12.1% 18.306 945 14.7%|- 1.468 -8.0% |- 68 -7.2%
3 Complivit 5.531 472 6.5% 7.164 487 7.6%|- 1.633 -22.8%]|- 15 -3.1%
4 Terpincod 3.010 412 5.7% 2.151 302 4.7% 0.858 39.9% 110 36.5%
5 Phosphogliv 0.991 318 4.4% 0.934 326 5.1% 0.058 6.2%]|- 7 -2.2%
6 Flukostat 2.582 301 4.1% 2.700 316 4.9%|- 0.118 -4.4%]|- 15 -4.8%
7 Rastan 0.221 301 4.1% 0.024 23 0.4% 0.197 812.8% 278 1206.1%
8 Afobazol 1.639 244 3.4% 1.297 191 3.0% 0.342 26.4% 53 27.6%
9 Amixin 0.538 221 3.0% 0.443 189 2.9% 0.095 21.4% 32 17.2%
10 Codelac 2.532 210 2.9% 3.392 339 5.3%]|- 0.860 -25.4%(- 129 -38.1%
TOP 10 total 47.795 4,967 68.4% 48.741 4,593 71.6% -0.945 -1.9% 374 8.1%
Other brands 259.672 2,298 31.6% 273.521 1,819 28.4% -13.849 -5.1% 479 26.3%
TOTAL SALES 307.467 7,265 100.0% 322.262 6,412 100.0% -14.794 -4.6% 853 13.3%

Pharma demonstrated total value growth (excluding Third parties products) of 13.3%

86 products are included in the VED! list - 56% (6 485 mln RUR) of Total Sales
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Top 10 OTC Brands 1H 2010

1H 2010 1H 2009 Volume 10/09 Sales 10/09
Volume Sales (mIn % of total [Volume (mIn Sales (min % of total

Ne BRAND (mIn packs) RUR) sales packs) RUR) sales Change % Change %
1 Arbidol 13.912 1610 28.4% 12.329 1475 27.2% 1.582 12.8% 136 9.2%
2 Pentalgin 16.839 877 15.4% 18.306 945 17.4% -1.468 -8.0% -68 -7.2%
3 Complivit 5.531 472 8.3% 7.164 487 9.0% -1.633  -22.8% -15 -3.1%
4 Terpincod 3.010 412 7.3% 2.151 302 5.6% 0.858 39.9% 110 36.5%
5 Flukostat 2.582 301 5.3% 2.663 310 5.7% -0.081 -3.0% -9 -2.9%
6 Afobazol 1.639 244 4.3% 1.297 191 3.5% 0.342 26.4% 53 27.6%
7 Codelac 2.532 210 3.7% 3.392 339 6.3% -0.860 -25.4% -129 -38.1%
8 Amixin 0.449 193 3.4% 0.399 175 3.2% 0.050 12.5% 18 10.3%
9 Activated charcoal 37.155 128 2.3% 30.431 87 1.6% 6.724 22.1% 42 48.3%
10 Corvalol 22.270 116 2.0% 26.431 126 2.3% -4.160 -15.7% -11 -8.4%
TOP 10 total 105.919 4563 80.4% 104.564 4 437 81.8% 1.355 1.3% 126 2.8%
Other brands 175.872 1114 19.6% 198.745 985 18.2% -22.873 -11.5% 129 13.1%
TOTAL SALES 281.791 5677 100.0% 303.309 5422 100.0% -21.517 -7.1% 255 4.7%

Pharmstandard demonstrated total OTC growth (excluding 3rd parties products) of 4.7%
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Top 10 Rx Brands 1H 2010

1H 2010 1H 2009 Volume 10/09 Sales 10/09
Volume Sales (mIn % of total |Volume (mIn Sales (min 9% of total

Ne BRAND (mIn packs) RUR) sales packs) RUR) sales Change % Change %
1 Phosphogliv 0.991 318 20.0% 0.934 326 32.9% 0.058 6.2%|- 7 -2.2%
2 Rastan 0.221 301 19.0% 0.024 23 2.3% 0.197 812.8% 278 1206.1%
3 Biosulin 0.326 161 10.1% 0.180 91 9.2% 0.146 81.4% 70 76.4%
4 Copmbilipen 1.228 117 7.4% 0.744 74 7.5% 0.484 65.0% 43 57.2%
5 Cocarboxylase 2.396 111 7.0% 0.832 21 2.1% 1.564 187.9% 90 430.9%
6 Pikamilon 1.697 65 4.1% 2.118 57 5.8%|- 0.421 -19.9% 8 13.3%
7 Ciclodol 1.367 61 3.8% 1.249 51 5.2% 0.118 9.4% 10 18.8%
8 Sulfocamphocainum 1.157 45 2.8% 0.896 30 3.0% 0.261 29.1% 15 50.8%
9 Renipril 0.967 36 2.3% 0.944 35 3.6% 0.022 2.4% 1 2.7%
10 Oktolipen 0.192 36 2.3% 0.041 7 0.7% 0.152 373.8% 29 419.8%
TOP 10 total 10.542 1,251 © 78.8% 7.962 715 72.3% 2.580 32.4% 535 74.8%
Other brands 15.134 337 7 21.2% 10.991 275 27.7% 4.143 37.7% 63 22.9%
TOTAL SALES 25.676 1,588 100.0% 18.953 990 100.0% 6.723 35.5% 598 60.4%

Pharmstandard demonstrated total Rx (excluding 3rd parties products)
* 60.4% value growth
e 35.5% volume growth

Analyst & Investor Day Presentation, 9 September 2010 G i ;imapmmump‘r]



Olga Mednikova,
Chief Sales& Marketing Officer

1. Market Trends

2. Pharmstandard on the Market
3. Top Products Review

4. Sales & Marketing Department
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Russian Pharmaceutical Market Development by value (RUR)

Rur bin B Retail ™ Hospital = FRP
486
2008/ 2009/ mos; 110/ rio/
Granc 2007 2008 res  11'o9 109
80 Total +27% +25% +5%  +09% +14%
388 FRP +48% +13% +4%  +27% +32%
Hospital +4%  +14% +15%  +2% +18%
Retail +26% +29% +5%  +5% +10%
306
= 249 -
237

39

2007 2008 2009

109 1109 I'10
Ret75% Ret74% Ret77% Ret77% Ret77% Ret74%
Hosp 9%, FRP 16% Hosp 7%, FRP 18% Hosp 7%, FRP 16% Hosp 6%, FRP 17% Hosp 7%, FRP 16% Hosp 7%, FRP 19%

Source: CMR “ Pharmexpert”
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Average Price Dynamics by segments

Price =O-Retail -O-Hospital -O-FRP =O=Total
985.0
.2
785.2 765.4 805
600.4
381.9 2008/ 2009/ iros;, 1o/ 1o/
Growh 2007 2008 I'o9 I1r'ng I'09
Total +28% +22% +0% +3% +495
FRP +57% +31% +5% +22% +29%
Hospital +31% +12% +99% +149% +25%
Retail +24%  +25% -0% -1% -1% 137.7
1154 110.2 120.3
" P (0
1118 115.5]
m——(_) O
94.2 93.9 93.0
75.3
60.5
2007 2008 2009 I'09 II'09 I'10

Source: CMR “ Pharmexpert”
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Russian Pharmaceutical Market Development by volume

Units bin B Retail Hospital FRP
4.4
4.3 4.2 0.10 N 2008/ 2009/ o9, 110/ 10/
0.13 0.12 020 2007 2008 r'os  II'D9 I'o9
0.35 0.28 Total -1%  +39% +5%  +5% +10%
RP 6%  -13% 1% +4% 139
Hospital -21% +1% +5% -10% -6%
Retail +1%  +3% +5%  +6% +12%
2.3
2.1 2.2 0.05
0.05

0.05

2007 2008 2009 1'09 I1'09 110
Ret89% Ret91% Ret91% Ret91% Ret91% Ret92%
Hosp 8%, FRP 3% Hosp 7%, FRP 3% Hosp 7%, FRP 2% Hosp 7%, FRP 2% Hosp 7%, FRP 2% Hosp 6%, FRP 2%

Source: CMR “ Pharmexpert”
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Russian Pharmaceutical Market Dynamics: Summary

1. Russian Pharmaceutical market keeps the positive trend of development with the
growth of +14% by value and +10% by volume in 1H"10 vs. 1H'09

2. FRP segment has shown the greatest rate of increase by value (+32%)

3. Essential growth of total pharmaceutical market by volume (+10%) as a result of
decreasing of prices growth has been marked for the first time in recent years

4. Decrease of growth rate of the Pharmaceutical market by value in comparison
with previous period is connected with the stop of rising in prices

5. Retail segment has been basic driver of growth of the total market by volume
(+12%)

6. The structure of the Pharmaceutical market has remained, the dominant share by

value and volume belongs to Retail segment
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Federal Reimbursement Program Dynamics by value (RUR)

Rur bln

80.0

70.7

= Hypophysial
nanism

 Gauche's
Disease

m Cystic
Fibrosis

51.9

40.8 B Transplantology

39.2

B Multiple
Sclerosis
= Hemophilia

B Myeloleukemia

B ONLS

2008 2009 I'09 I1'09 I'10
ONLS 54% ONLS 59% ONLS 58% ONLS 61% ONLS 47%

Source: CMR “ Pharmexpert”
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FRP segment dynamics: Summary

1. FRP segment demonstrates positive dynamics of growth by value (+32%)
and volume (+3%)

2. Growth of segment is connected to the increase of FRP financing in 2010
(88,4 bln RUR) vs. 2010 (80,0 bln RUR), the change of the structure of
expenses for high spending diseases, the increase in number of patients

under the program «7 nosologies»
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Russian Pharmaceutical Market DynamicsVED vs. non-VED by value (RUR)

Rur bin m NON VED
486
arowith
388 Total
224 VED
NON VED
306
182
140

2007
NONVED 54%
VED 46%

2008
NONVED 53 %
VED47%

2009
NONVED 54 %
VED 46 %
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2008/ 2009/ moa/ 110/ I'io/
2007 2008 1'09 I1'o9 1'09
+27% +25% +5%  +9% +14%
+30% +23% +6% +9% +15%
+24% +27% +5% +9% +14%
271
249
237
126
115
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1'09 11'09 1I'10
NONVED 54% NONVED 54 % NONVED 54 %
VED 46 % VED 46 % VED 46 %

Source: CMR “ Pharmexpert”
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Average Price Dynamics VED vs. non-VED

Price -O-NON VED VED =O=Total

133.9 134.2 133.6 139.4

113.9

En—

100.6
% ﬂ//O
97.3 98.0

87.1

2008/ 2009/ Ir'o9/ o/ oy

78.3 Gronth 2007 2008 1'09 11’09 1'09

m Total +28% +229% +0% + 3% + 40y

YED +31% +18% =0% +4 % +4%

62.0 NON VED +26% +25% +1% +3% +3%

2007 2008 2009 I'09 I1'09 I'10

Source: CMR “ Pharmexpert”
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Russian Pharmaceutical Market Dynamics VED vs. non-VED by volume

Units bin ®m NON VED VED
4.3 4.2 4.4
2008 2009/ mos/ rio/ o/
Growth 2007 2008 ros  I'og I'o9
Total -194 +3%4 + 5% + 5%, +10%
1.61 1.68
6 1.60 VED 0%  +5% +6%  +4% +11%
NON VED 2%  +2% +49%  +6% +10%

2.3
2.1 2.2

0.86 0.90

0.81

2007 2008 2009 1'09 11'09 I'10
NONVED 62% NONVED 62% NONVED 61 % NONVED 62% NONVED 61% NONVED 62%
VED 38% VED 38% VED 39% VED 38% VED 39% VED 38%

Source: CMR “ Pharmexpert”
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Russian Pharmaceutical Market Dynamics VED vs. non-VED: Summary

1. One of the important factor of a stop of a rise in prices were measures on
price control to the product connected to VED list

2. Since the 279 half of 2010 the rise in prices for products of VED has
essentially decreased in comparison with the previous period

3. This factor was favorable reflected in growth of VED (+11%) and non-

VED products (+10%) by volume
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Retail Segment vs. other Pharmaceutical Segments

by value (RUR) and by volume, 1H'10

* Retail Segment of Pharmaceutical Market dominates in market structure, 74% by value
(RUR) and 92% by volume
* Demonstrates fastest growing rate by volume +12%

» KSF for further Pharmaceutical market development

Hospital FRP

FRP 0.13 0.05
52 6%
19%

Rur bin, I'10 Units bin, 1'10

Hospital
18
7%

B Retail
2.2
92%

Source: CMR “ Pharmexpert”
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Retail Segment Dynamics Import vs. Domestic Drugs by value (RUR)

Rur bin B IMPORT DOMESTIC
373
2008/ 2009/ Iros; rio/ I'10/
GO 2007 2008 ros  Iros o9
96 Total +26% +20% +5%  +5% +10%
289
DOMESTIC  +27%  +32% +11%  +0% +12%
IMPORT +25%  +20% +2%  +7% +10%
230
201
57 182 191

2007 2008 2009

1'09 11'09 I'10
IMP 74% IMP 74% IMP 74% IMP 75% IMP 73% IMP 75%
DOM 25% DOM 25% DOM 26 % DOM 25% DOM 26 % DOM 25%

Source: CMR “ Pharmexpert”
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Average Retail Price Dynamics Import vs. Domestic Drugs

Price -O-IMPORT DOMESTIC =O=Total
198. 200.0
98.3 196.7 194.1
Oo— —0- 5
2008/ 2009/ i'es; 110/ I'1o/
Growdh ,, ~ i

136.9 2007 2008 1I'o9 I1'n9 1'ng

Total +294% +25% -0% -1% -1%24

DOMESTIC +28% +24% +5% =504 +1%

IMPORT +16% +25% =205 =1% =305

75.3
60.5]
37.4 36.4 38.4 36.6
30.2
23.6
2007 2008 2009 1'09 I1'09 I'10

Source: CMR “ Pharmexpert”
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Retail Segment Dynamics Import vs. Domestic Drugs by volume

Units bin B IMPORT DOMESTIC
4.0
3.8 3.8
2008/ 2009/ ros/ Ir'o/ I'10/
Growth 2007 2008 I'09 11'09 I'09
Total +1% +3% +5% +6% +12%
DOMESTIC  -1%  +7% +6%  +5% +11%
IMPORT +5% +3% +49% +09%, +13%
2.56
2.40
2.42
20 2.2
1.9 )
1.38
1.24 1.31

2007 2008 2009 1'09 11'09 I'10
IMP 33% IMP 35% IMP 35% IMP 35% IMP 35% IMP 36%
DOM 64 % DOM 63 % DOM 64 % DOM 64% DOM 65% DOM 64 %

Source: CMR “ Pharmexpert”
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Retail Segment Dynamics OTC vs. Rx by value (RUR)

Rur bin B OTC mRX
373
2008/ 2009/ Ir'os; 110/ I'io/
Growth 2007 2008 1'09 11'09 1'09
Total +260% +20% +50, 459 +10%
289 RX +23%  +26% 0%  +8% +8%
181 o1C +29%  +32% +10%  +3% +13%
230
144 201
191
182

117

2007 2008 2009 1'09 11'09 110
0TC49% OTC50% OTC51% OTC50% OTC53% OTC51%
RX 51% RX 50% RX 49% RX 50% RX 47% RX 49%

P Source: CMR “ Pharmexpert”
Analyst & Investor Day Presentation, 9 September 2010 ' BN MapMcTaHpapT ﬂ



Average Retail Price Dynamics OTC vs. Rx

Price -O-0TC RX =O=Total
173.5 173.4 173.7
169.3
141.7

2008/ 2009/ Iroes; 1o/ I'io/

Growih 2007 2008 1I'09 11'o9 1'09

120.1 Total +24% +25% -0% -1% -1%

RX +1B% +22% +0% -3% 2%

oTc +20% +27% +2% -2% +0%
O O —)

65.6 64.8 66.3 65.0
o— —O— —0
'60.5 51.5
39.9
2007 2008 2009 1'09 I1'09 I'10

Source: CMR “ Pharmexpert”
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Retail Segment Dynamics OTC vs. Rx by volume

Units bin mOTC mRX
4.0
3.8 3.8
2008/ 2009/ ros;, r1i1o/ I'10/
Gronth 2007 2008 '09 II'09 1'09
1.04 Total +1% +3% +5% +6% +129%
0.97 1.01
RX +4 %, +3% =1% +11% +11%
oTCc =0% +4% +7 % +5% +12%
2.0 2.2
1.9 "
0.58
0.52
0.52

2007 2008 2009 I'o2 II'o9 I'io
OTC 74% OTC 74% OTC 74% OTC 73% OTC 74% OTC 73%
RX 26%% RX 26%% RX 26%% RX 27%% RX 26%% R¥ 27%%

Source: CMR “ Pharmexpert”
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Retail Segment Dynamics VED vs. non-VED by value (RUR)

Rur bin E NON VED VED
373
2008/ 2009/ wos; rio/ o/
Gromtn 2007 2008 r'os 109 I'09
Total +269% +20% +50,  +5% +10%
VED +24% +32% +6%  +1% +7%
NOMN VED +26% +27% +4 %% +5% +12%
230 0
201
191
80 182
68
63 67

2007 2008 2009 1'09 11'09 1I'10
NONVED 65% NONVED 66 % NONVED 65 % NONVED 65% NONVED 65 % NONVED 66 %
VED 35% VED 34% VED35% VED 35% VED 35% VED 34%

Source: CMR “ Pharmexpert”
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Average Retail Price Dynamics VED vs. non-VED

Price -0-NON VED VED =O=Total
95.2 95.6 94.9 94.9
93.5 93.3 3.0
89.4
76.5
2008/ 2009/ Ires; rio/ 0/
74.7 Growih 2007 2008 1'09 11’09 1'09
Total +249% +25% 0%  -1% 19,
VED +19%  +25% 1% -6% 6%
64.0 NON VED +27%  +25% 0%  +2% +2%
60.5fe
58.8
2007 2008 2009 1'09 I11'09 I'10

Source: CMR “ Pharmexpert”
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Retall Segment Dynamics VED vs. non-VED by volume

Units bin m NON VED = VED
4.0
3.8 3.8
2008/ 2009/ mos/ I1'to/ I'1o/
Gronth 2007 2008 I'o9 11'09 I'09
Total +1% +3% +5% +06% +12%
1.37
1.24 1.29 VED +4%  +6% $7%  +7% +14%
NON YED =1% +2%, e +6% +10%

2.2
2.0

1.9
0.71 0.76

0.66

2007 2008 2009 1'09 11'09 I'10
NONVED 67 % NONVED 66 % NONVED 65 % NONVED 66 % NONVED 65% NONVED 65 %

VED 33% VED 34% VED35% VED 34% VED 35% VED 35%

Source: CMR “ Pharmexpert”
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Retail Segment Dynamics main ATC by value (RUR)

I'09 =mI1'10

Rur bin
40

35

30

15

10

+12% = +11% +9% +8% +4% +20% = +16% -4% +18%

+13%
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Retail Segment Dynamics main ATC by volume

I'09 mI'10

+11%

Units min

450

400

350

300

250

200

150

100

50

+10% | +9% | +13% @ +3% | +19% | +17% @ +8% | +22%

+17%
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Retail Segment: Summary

1. Retail segment is dominating in the structure of the Pharmaceutical market
and occupies 74% by value and 92% by volume

2. The structure of Retail segment both in value and volume is stable

3. In all the segment of Retail market the rise in pieces is stopped in
comparison with previous period

4. Retail segment has shown the most intensive growth by volume among

other segments (+ 12%)
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Market Trends & Product Overview

1. Market Trends
2. Pharmstandard on the Market

3. Top Products Review
4. Sales & Marketing Department
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PHST - Leading Russian Pharmaceutical Company

Market Share — All Segments

Market Share — Retail Segment

NOVARTIS ] PHARI\{]ISTAN:)ARD
5.3%(4.3%) 4.0% (3.9%)

H  SANOFI-
AVENTIS
3.9%(3.8%)

B BAYER
HEALTHCARE
3.5%(3.8%)

B ROCHE
3.3%(2.6%)

¥ BERLIN-CH/
MENARINI
3.1%(3.1%)

TEVA
PHARM. LTD.
2.9% (2.6%)

\ GEDEON

I

OTHER RICHTER OTHER
65.8% (67.8%) 2.8%(2.8%) 65.8% (66.4%)
NYCOMED

2.7%(2.6%)

JANSSEN-
CILAG
2.6%(2.5%)

B PHARMSTANDARD

| n
5.0% (4.9%) BERLIN-CH/

MENARINI

3.9%(3.6%) ZC’;‘S;'S‘

3.8%(3.6%)

B BAYER
HEALTHCARE
3.8%(3.8%)

®  GEDEON
RICHTER
3.3%(3.3%)

B NYCOMED
3.2%(3.0%)

— SANDOZ
3.1%(3.2%)

\ NOVARTIS

2.8%(2.9%)

SERVIER
2.8% (2.8%)

STADA
ARZ. AG
2.4%(2.3%)

Source: CMR “ Pharmexpert”
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TOP-10: retail sales 1TH'10 vs. 1H'09 by value (RUR)

Rur bin I'09 =I'10
13.0

12.0
11.0
10.0

9.0

8.0

7.0
6.
5.
4.
3.
2.
1.

00 [ +11% LV [ELD [+10% [ +9% T | +8% | +7% | +10% | +14%

PHARMSTANDARD BERLIN-CH/ SANOFI- BAYER GEDEON NYCOMED SANDOZ NOVARTIS SERVIER STADA
5.0% (4.9%)  MENARINI AVENTIS HEALTHCARE RICHTER  3.2%(3.0%) 3.1%(3.2%) 2.8%(2.9%) 2.8% (2.8%) ARZ.AG
3.9% (3.6%) 3.8%(3.6%) 3.8%(3.8%) 3.3% (3.3%) 2.4% (2.3%)

Source: CMR “ Pharmexpert”
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Average Retail Price Dynamics TOP-10 by value (RUR)

Price I'09 =I'10

500.0
450.0
400.0
350.0
300.0
250.0
200.0
150.0
100.0
50.0

-0°/o -2°/o + 9°/o -0°/o -1 1°/o - 1°/o -7°/o + 1°/o -4°/o + 2°/o
0.0

PHARMSTANDARD B;:h:\ﬁg&/ [S\‘\\Iml::; HEABIf'\rIIEC':\RE RGIE:?-IET(:EI; NYCOMED SANDOZ NOVARTIS SERVIER AS;’QI‘.:\AG

Source: CMR “ Pharmexpert”
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Average Retail Price Dynamics vs. Units DynamicsTOP-10

Unitschange I'10/1'09
+259% -
GEDEON ®
RICHTER
NYCOMED
+20% - o o
BERLIN-CH/
MENARINI
SANDOZ
+15% -
SERVIER.
STADA
° ARZ. AG
PHARMSTANDARD
+10% -
BAYER ®
HEALTHCARE SANOFI-
AVENTIS
NOVARTIS.
+5% -
Avg Price change I'10/1I'09
-159% -10% -5% 0% +59% +10% +15%

Source: CMR “ Pharmexpert”

Analyst & Investor Day Presentation, 9 September 2010 “m _



TOP-10: retail sales 1H'10 vs. 1H'09 by volume

Units min I'09 =I'10
300

250
200
150

100

50

+12% | +20% +7% +10% @ +23% | +20% @ +16% +6% +14% | +12%
- — — [ - - -

0 L — -
PHARMSTANDARD BERLIN-CH/ SANOFI- BAYER GEDEON NYCOMED SANDOZ NOVARTIS SERVIER STADA
11.6% (11.6%) MENARINI AVENTIS HEALTHCARE RICHTER 1.3%(1.2%) 1.4%(1.3%) 1.2%(1.3%) 0.5% (0.5%) ARZ.AG
2.0%(1.8%) 1.3%(1.4%) 1.1%(1.1%) 1.5% (1.4%) 2.3% (2.3%)

Source: CMR “ Pharmexpert”
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TOP-10 Growth Dynamics vs. ATC Segments by value (RUR)

Rur B Company Growth  OSegments Growth
+19%

+17% +17%

+14%

Q@ 3%
+11% @].:>:
O Oema
+10%
+9%
+8% @ o
+7%
PHARMSTANDARD BERLIN-CH/ SANOFI- BAYER GEDEON NYCOMED SANDOZ NOVARTIS SERVIER STADA
6.7% MENARINIL AVENTIS HEALTHCARE RICHTER 10.6% 8.8% 7.8% 27.4% ARZ.AG
13.8% 9.4% 10.8% 9.3% 3.5%

Source: CMR “ Pharmexpert”
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TOP-10 Growth Dynamics vs. ATC Segments by volume

Units B Company Growth  ©@Segments Growth

+23%

+20% +20%

+16%

Oemn
Oexa +14%

+12% +12%

+11%

O 4 10%

@® <%
+7%

+6%

PHARMSTANDARD BERLIN-CH/ SANOFI- BAYER GEDEON NYCOMED SANDOZ NOVARTIS SERVIER STADA
14.6% MENARINL AVENTIS HEALTHCARE RICHTER 3.8% 4.3% 4.7% 6.8% ARZ.AG
8.8% 3.6% 2.8% 6.4% 3.5%

Source: CMR “ Pharmexpert”
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PHST growth drivers Retail Market 1H"10 vs. 1H'09 by value (RUR)

+18%

+44%

TERPINCOD O

5=
o
i
5

TERMIKON

CODELAC O

MAGNELIS B6

() PHOSPHOGLIV
O

+10%

() COMBILIPEN

) FLUKOSIAT
) APHOBAZOLUM

+8%

) COMPLIVIT

+6%

() PENTALGIN

() ARBIDOL

+4%

+2%

+0%

ov13d00
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NIX3Tv430
INIWINIO HOHdINYD
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NIIVd3H
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NIAVIQ40D
V04 3valLdn
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VE43H RNNOTT
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NIY3OATO

" SIAAVIN 3V3Z

4v311004S1700
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NISYAONIN

HONOO Y04 031av.L
VIANTVS
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V1SVd ONIZ
1va3s
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Source: CMR “ Pharmexpert”
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PHST growth drivers Retail Market 1TH'10 vs. 1H’09 by value (RUR)

+16%
TOP-Drivers
+14% LYPTONOR
o
NEOSMEKTINE o) (o) o O
o © o MAXYCOLD
+12% OCTO"IPE':) o © AZITROX
MAGNELIS B6 (o] o
TERMIKON
o
o
0,
+10% o) PHOSPHOGLIV
COMBILIPEN
+8% o
APHOBAZOLUM FLUKOSTAT
o
o
+6% COMPLIVIT
PENTALGIN
+4%
o
ARBIDOL
+2%
+0% Source: CMR “ Pharmexpert”
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PHST portfolio retail sales structure by annual launches of new products by value
(RUR)

n2002+ m2003+ m®m2004+ ®m2005+ ®m2006+ w2007+ w2008+ w2009+ = 2010+

IIIIIIIIII..,{

2002 2003 2004 2005 2006 2007 2008 2009 I'2010

Source: CMR “ Pharmexpert”
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PHST portfolio retail sales structure by annual launches of new products without
acquisitions by value (RUR)

n2002+ m2003+ m®m2004+ ®m2005+ ®m2006+ w2007+ w2008+ w2009+ = 2010+

IIIIIIIIII..,{

2002 2003 2004 2005 2006 2007 2008 2009 I'2010

Source: CMR “ Pharmexpert”
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PHST Rx portfolio retail sales structure by annual launches
of new products without acquisitions by value (RUR)

n2002+ m2003+ m®m2004+ ®m2005+ ®m2006+ w2007+ w2008+ w2009+ = 2010+

IIIIIIIIII..,{

2002 2003 2004 2005 2006 2007 2008 2009 I'2010

Source: CMR “ Pharmexpert”
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Summary

1. PHST - #2 company in all Pharmaceutical market (vs. #4 in 1H'09) and #1 in
Retail segment with positive MS dynamics

2. Growth of PHST retail sales in TH"10 vs. 1H'09 is +11% by value and +12% by
volume, absolute growth by volume is at least in 5 times above the nearest players
3. Growth of retail sales of PHST is correlating with segments growth to which the
Company is presented

4. Actively promoted brands, including brand-leaders and new brands are the
basic drivers of growth

5. PHST has the biggest coverage of therapeutic segments in the market

6. The consumer price stability of PHST products is preserved, providing stable

demand and consumption growth
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Market Trends & Product Overview

1. Market Trends
2. Pharmstandard on the Market

3. Top Products Review
4. Sales & Marketing Department
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Complivit multivitamins with minerals, 1H"10 vs. 1H'09

Rur min OTHER = PHARMSTANDARD ) 0
Price 2206 233.7  Segment growth RUR: -3%
O

—2 = e PHST growth RUR: +3%
o Segment growth, Units: +1%
e PHST growth, Units: +3%

151.4
O

2 D

3 059 2672 2930

5731
4961

3711 3773 3973

Units min OTHER = PHARMSTANDARD
Price 229.6 233.7

o 225.0 224.0

2005 2006 2007 2008 2009 I'09 1II'09 1I'10

151.4 157.3

ﬂ 8.66

203 201 204 215 495

2005 2006 2007 2008 2009 I'09 1I1'09 1I'10
Source: CMR “ Pharmexpert”
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Complivit multivitamins with minerals, 1H'10 vs. 1H09

* Segment growth RUR: -3%

e Complivit growth RUR: +7%
e Segment growth, Units: +1%
o Complivit growth, Units: +8%

o Complivitis the leader in absolute growth
by volume and value

W MERZ SPEZIAL®™ BEROCCA ®= BIOVITAL

PANTOVIGAR
DRAGEES (BAYER (BAYER (MERZ GMBH)
(MERZ GMBH)  HEALTHCARE) HEALTHCARE) 20
= ELEVIT 3% 3% 2%
®B SELMEVIT
(PHARMSTANDARD)
2%
= BIO-MAX
e L (VALENTA)
HEALTHCA 2%
B MULTI-TABS
(FERROSAN)
11%
= VITRUM
(UNIPHARM INC.)

27%
L COMPLIVIT

(PHARMSTANDAI

19%
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mi'09 mI'10

56%
0
53.4% 54% 520,

30.0%

15.7%

12.6%

Awareness Usage Loyalty Usage/ Loyalty/
Awareness Usage o
Rur min ¢ 702 Units min
6.0
5.0
© 990
4.0
3.0
© 400
® 371 2.0
81 * 304
-20% -10% 0% +10% +20% +30%
Rur growth

Source: CMR “ Pharmexpert”



Complivit retail sales structure umbrella brands and new sub-brands

m2002+ ®m2004+ w2005+ w2006+ w2007+ w2008+ w2009+ w2010+

2002 2003 2004 2005 2006 2007 2008 2009 I'2010

Source: CMR “ Pharmexpert”
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Flucostat Systemic Agents for Fungal Infections, 1TH10 vs. 1H'09

Rur min OTHER = PHARMSTANDARD
Price

2148 2120 219.7 « Segment growth RUR: +2%
208.6 206.6
18M \\”é’" PHST growth RUR: +19%
« Segment growth, Units: +18%

* PHST growth, Units: +26%

e =

1649 1612 1618

3127

2654
2005 2292

Units min OTHER = PHARMSTANDARD
Price

2005 2006 2007 2008 2009 109 Ir'e9 I'10 2086 2148 2129 27

206.6
. 190.7

142 151

189.6 188.4

11.8 122

m 2

7.4 7.8 8.6

10.3

2005 2006 2007 2008 2009 I'09 1I1'09 1I'10
Source: CMR “ Pharmexpert”
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Flucostat Systemic Agents for Fungal Infections, 1H"10 vs. 1TH'09

« Segment growth RUR: +2%

e Flukostat growth RUR: +17%

« Segment growth, Units: +18%

» Flukostat growth, Units: +25%

» Flukostat is the leader in absolute growth

by value
EXIFINE ® PIMAFUCIN
- ASTELLAS
= ruMicoz  (PRREDDYS) P,gARMAINC)- NIZORAL
(VALENT, ° 3% (JANSSEN-CILAG)
4% 2%
" ORUNGAL
(JANSSEN-CI
4%
___ W OTHER

21%
= LAMISIL

(NOVARTIS)
4%

= MYCOMAX
(ZENTIVAA.
5%

u IRUNINE
(VEROPHARM Z

7%
/ ®  FLUKOSTAT
= MYCOSYS (PHARMSTANDARD)
(GEDEON 23%
RICHTER) ’
8% = DIFLUCAN"

(PFIZER)
16%
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32.6%

Rur min

® 113

14.8%

11.6%
0,
1196 5-6%

mi'09 mI'10

459, 45%

38%

'

Awareness Usage Loyalty Usage/ Loyalty/
Awareness Usage a5
Units min
3.0
2.5
2.0
1.5
e 353
1.0
® 170
146
0.5
Q0 :
-10% 0% +10% +20% +30%

-30% -20%

Rur growth

Source: CMR “ Pharmexpert”
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Pentalgin Non-narcotics and antipyretics, 1H10 vs. 1H'09

Rur min OTHER = PHARMSTANDARD

Price

24.4
22.2 21.9

11822 7846

3427 3790 3724 4122 4429

2005 2006 2007 2008 2009 I'09 1II'09 1I'10

e Segment growth RUR: +17%
« PHST growth RUR: +14%
e Segment growth, Units: +7%
e PHST growth, Units: +8%

Units min OTHER = PHARMSTANDARD

Price

24.4
22.0 22.2 21.9

13.9

o o

365.4 367.5 385.1 361.2 348.3

168.1 180.2 178.6

2005 2006 2007 2008 2009 I'09 II'09 1I'10

Source: CMR “ Pharmexpert”
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Pentalgin non-narcotics and antipyretics, 1H'10 vs. 1H'09

mi'09 mI'10

51.10/52:4%

 Segment growth RUR: +17%
* Pentalgin growth RUR: +13%
« Segment growth, Units: +7%
* Pentalgin growth, Units: +26%

23'80/024.90/0

. "'

47% 48%

31%

Awareness Usage Loyalty Usage/ Loyalty/
Awareness Usage 20
PIRALGIN ™ ALKA-SELTZER = ASPIRIN R I ) .
(BELMED (BAYER (BAYER HEALTHCARE) urmin o 1378 Units min
PREPARATY RUE)  HEALTHCARE) 2%
40/0 30/0
= TETRALGIN
(NOTEX L.L.C. — " OTHER 17.0
4% 27%
B SOLPADEIN
(GSK)
4% 12.0
u BARALGI
(SOTEX)
5%
® SEDALGIN ® 358 © 437
(ACTAVIS ©322 ® 686 7.0
5% ‘ 220
= TEMPALGI 7263 222
(SOPHARMA) 172
6% \ ®  PENTALGIN o0
(PHARMSTANDARD)
B SEDAL- 229%
(SOPHARMA) -
7% ?:gggEN -10% +10% +30% +50% +70% +90%
BENflKoI/fER) Rur growth
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Source: CMR “ Pharmexpert”
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Arbidol antivirals, excluding anti-HIV products, 1H'10 vs. 1H09

Rur min OTHER = PHARMSTANDARD
Price
241.5 249.3
() ZZM'S
203.9
O
173.4
159.8 O
143.7 O
O

H

988 1054 1440 AL/

2005 2006 2007 2008 2009 I'09 1II'09 1I'10
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e Segment growth RUR: +13%
« PHST growth RUR: +11%

« Segment growth, Units: +15%
e PHST growth, Units: +17%

Units min OTHER = PHARMSTANDARD
Price
241.5 249.3
ZZW-S
203.
173.4
159.8
143.7
19.37
7.43 H
14.6
8.2 : . 9.5 6.1 8.5 6.7

2005 2006 2007 2008 2009 I'09 1I1'09 1I'10
Source: CMR “ Pharmexpert”
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Arbidol antivirals, excluding anti-HIV products, 1H10 vs. 1H'09

mi'09 mI'10

65.0%

62%
56%

 Segment growth RUR: +13%
» Arbidol growth RUR: +14%
e Segment growth, Units: +15%
» Arbidol growth, Units: +18%

» Arbidol is the leader in absolute
growth by value and volume

47% 49%

40.4%

29.6%

19.6%

13.8%

Awareness Usage Loyalty Usage/ Loyalty/
m Awareness Usage
ACICLOVIR® REMANTADIN F@géx%ﬁ ® 2756 g 17.0
B TAMIFLU (AKRIKHIN' (ROZPHARM) PHARMPREP.) RUI‘ mln Units mln
(ROCHE 2% 1% o
0% 15.
B INGAVIRIN
13.0
" KAGOCEL 11.0
(NIARMEDIK
PLUS)
3% 9.0
® ISOPRINOSIN
(TEVA m ARBIDOL 7.0
PHARM. (PHARMSTANDARD)
IND. LTD.) 59% 5.0
B [AVOM
(STAD —— 66 3.0
ARZ. AG) L4 Swm ® 124
4% 110 2192 ® 173 . 1.0
= VALTRE ‘ _’ .
(GSK) -10% +10% +30% +50% +70% +90%
5% = AMIXIN
(PHARMSTANDARD)

7% Rur grOWth Source: CMR “ Pharmexpert”
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Phosphogliv hepatic protectors, lipotropics, 1H'10 vs. 1H'09

Rur min OTHER = PHARMSTANDARD

Price 404.1 4063 3954 « Segment growth RUR: +16%
* PHST growth RUR: +30%
« Segment growth, Units: +18%
* PHST growth, Units: +46%

[ 300.0 ]
_m_ 8 548 @ m
6 571
431
5073
3928 4825 4384 4163
2799 H
Units min OTHER = PHARMSTANDARD
Price
405.2 404.1 406.3 398.4
2005 2006 2007 2008 2009 I'09 1II'09 I'10 o—00—

L 0.67 ]
L 0.46 0 500
14.6
110 104 128
2005 2006 2007 2008 2009 I'09 I1'09 I'10

Source: CMR “ Pharmexpert”
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Phosphogliv
Hepatic protectors, lipotropics, 1H10 vs. 1H'09

m Lv-52 ™ HEPABENE w  THioCTACID

® REZALUTPRO  (HIMALAYA  (RATIOPHARM (TEVA

B HEPA-ME

(BERLIN-CH/ DRUG COMP. LTD.)

MENARINL
2%

(MERZ
GMBH)
3%

PHOSPHOGLIV

B BERLITHIO!

(

BERLIN-CH/
MENARINT)
7%

CARSIL
(SOPHAR
8%

GMBH) PHARM. IND. LTD.)
2% 1%

2%

OTHE.
4%

m ESSLIVER/

B HEPTRAL

(STADA (ABBOTT
ARZ. AG) LAB.)
9% 17%
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B ESSENTIALE

(SANOFI-

AVENTIS)
40%

Segment growth RUR: +16%
Phosphogliv growth RUR: +20%
Segment growth, Units: +18%
Phosphogliv growth, Units: +32%

Rur min . Units min
® 431
® 462
® 915
125 ®©354 ©27R
® 129 96
o> @
-10% 0% +10% +20% +30% +40% +50%

Rur growth Source: CMR “ Pharmexpert”

6.0

5.0

4.0

3.0

2.0

1.0



Afobazol tranquillizers, hypnotic/sedatives, 1H"10 vs. 1H09

Rur min OTHER = PHARMSTANDARD
Price

230 45 o Segment growth RUR: +5%
T3 « PHST growth RUR: +10%
« Segment growth, Units: +12%
e PHST growth, Units: +4%

598.6
 205.3 L 177.8, e [ 545.2 W'536.1 [ 5986
5483
4447

3367 3448 3279 3199 3411
Units min OTHER m PHARMSTANDARD
Price

2005 2006 2007 2008 2009 I'09 I1'09 I'10 33.9 34.5

B2 a3

27.

22.6

17.3 18.3

24.67 [ 24.31 2574

86.1 87.8 98.6

167.1 165.7 166.7 174.6 174.0

2005 2006 2007 2008 2009 I'09 1Ir'o9s 1I'10

Source: CMR “ Pharmexpert”
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Afobazol tranquillizers, hypnotic/sedatives, 1H"10 vs. 1H'09

mi'09 mI'10

38%

 Segment growth RUR: +5%

e Aphobazolum growth RUR: +28%
e Segment growth, Units: +12%

e Aphobazolum growth, Units: +40%

» Aphobazolum is the leader in absolute
growth by value

34%

32% 3104

23.3%

7.3%

4.1% o

Awareness Usage Loyalty Usage/ Loyalty/
B NOVO-PASSIT Awareness Usage
(TEVA
OTHER PHARM. IND. LTD.) Rur min Units min | 220
11% = VALOCORDIN ® 156

(KREWEL

28%
MEUSELBACH GMBH)
11% 17.0

= ATARAX

(ucs B APHOBAZOLUM
PHARM (PHARMSTANDARD)
2% 10% 115 12.0
= CORVALOL 201
(SESAN ® 4oy
3% 7.0

GRANDAXIN\ ® 244 ° 394 o 294
(EGIS)
0,
ta B PERSEN
B CORVALOL (SANODOZ) 2.0
(PHARMSTANDA ALOSERDI 9%
9 MOSCOW = DONORMIL
S (PH ARM ¥ PHENAZEPAM (BMS) -20% -10% 0% +10% +20% +30% +40%
FACTORY) (VALENTA) 7%
6% Rur growth

5% Source: CMR “ Pharmexpert
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Acipol antidiarrhoeal micro-organisms, 1H"10 vs. 1H'09

Rur min OTHER m ACIPOL
Price .
219.0 2173 2209 L., « Potential segment
O/O\O. .
« Acipol has advantages vs.
competitors

» Competitive price for consumers

[ 148.2 135 9] £
2845
2223 2540 2607 2516
Units min OTHER = ACIPOL
Price
220.9
2005 2006 2007 2008 2009 I'09 1II'o9 I'10 219.0 e G

0.86
245 239 233 e 0.73 2 0,70 =
17.8 19.6
11.9 11.3 13.2
2005 2006 2007 2008 2009 I'09 1I1'09 1I'10

Source: CMR “ Pharmexpert”
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Acipol antidiarrhoeal micro-organisms, 1TH10 vs. 1H09

¥ | ACTOBACTERIN ® BIFIDUMBACTERIN ®  PROBIFOR
MICROGENE EKOPOLIS
= BIFIDUMBACTERI ( ( (PARTNER AO)

0,
(MICROGENE ZR0) 1%
NPO)
3%
= ENTEROL
(BIOCODE
3%

" BACTISUBTI
(SOTEX)
4%

Y

u ACIPOL
(MASTERPHA
5%

B BIFIDUMBACTERI
(PARTNER
AO)
6%
= BIFIFO

(FERROSAN)
12% @ HYLAK FORT

(RATIOPHARM
GMBH)
14%
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Segment growth RUR: +9%

« Acipol growth RUR: +12%
* Segment growth, Units: +11%
» Acipol growth, Units: +18%
® 1392 6.0
Rur min Units min
5.0
4.0
® 413 3.0
© 80 ® 172
166
© 123 ® . 81 .‘50 1.0
@
-30% -10% +10% +30% +50% +70% +90%
Rur growth

Source: CMR “ Pharmexpert”



Codelac expectorants, Antitussives, 1H10 vs. 1H'09

Rur min OTHER = PHARMSTANDARD
. 0
PHe = « Segment growth RUR: +7%

614 5%.1/620-3/0 « PHST growth RUR: -12%
e Segment growth, Units: +0%
e PHST growth, Units: -13%

' '
7 267
3676 5349 i
4032 4149 4550 5046 Units min OTHER = PHARMSTANDARD
Price 64.6
61.4 6%1/’633/0
2005 2006 2007 2008 2009 I'09 1II'09 1I'10

30.3
27.9
[ 12.64 |
- 11.47
1539 1516 /%% 1605 170.0 [ 11.47 | 9.96_|
81.4 887 835
2005 2006 2007 2008 2009 I'09 II'o9 1I'10

Source: CMR “ Pharmexpert”
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Codelac expectorants, Antitussives, 1TH10 vs. 1TH'09

®  LASOLVAN
(BOEHRINGER
INGELHEIM)

14%

u TERPINCOD
PHARMSTANDARD
<5 ( §% )

\ u CODELAC
(PHARMSTANDARD)
7%

B ACC
(SANDOZ)

OTHER 10%

33%

= AMBROHEXAL
(SANDOZ
2%

B HEDELIX
(KREWEL
MEUSELBA
GMBH)
3% QD/
SINEC
(NOVARTIS)
0,

3% u BROMHEXINE/ ® DOKTOR MOM

= AMBROBENE B ASCORIL

(BERLIN-CH/ (UNIQUE (RATIOPHARM (GLENMARK
MENARINI) PHARM. LAB.) GMBH) PHARM. LTD.)
4% 5% 6% 6%
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Segment growth RUR: +7%
Codelac growth RUR: -21%
Terpincod growth, RUR: - 19%
Segment growth, Units: +0%
Codelac growth, Units: -7%
Terpincod growth, Units -11%

.0

217 284 e 353 . 3

Rur min Units min
4.0
® 407
® 360 3.0
. ‘ 2.0
172 196

1.0

-25% -15% -5% +5% +15% +25% +35%

Rur growth

Source: CMR “ Pharmexpert”



Codelac brand development by new sub-brands

Units B CODELACTABLETSN10
CODELACPHYTO SYRUP 100; ML N1
® CODELACBRONCHO TABLETSN10

= CODELAC BRONCHO WITH SERPYLLI ELIXIR 100; ML N1 100%

o]

[ury

-
0%
70%
60%
50%
40%
30%
200%RUr
0%
0%

2002 2003 2004 2005 2006 2007 2008 2009 2010
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m CODELACTABLETSN10
CODELACPHYTO SYRUP 100; ML N1
B CODELAC BRONCHO TABLETSN10

H CODELAC BRONCHO WITH SERPYLLI ELIXIR 100; ML N1

2002 2003

2004 2005 2006 2007

2008 2009 2010

Source: CMR “ Pharmexpert”

1009
0%
80%

o}

70%
60%
50%
40%
0%

W

20%
10%
0%




CombiliPen, Benfolil:)en Vitamin B1 and combinations, 1TH10 vs. 1TH'09

Rur min OTHER = PHARMSTANDARD

Price 164.3 « Segment growth RUR: +3%
W_z e PHST growth RUR: +89%

« Segment growth, Units: +19%

e PHST growth, Units: +42%

028
998 827 944
Units min OTHER = PHARMSTANDARD
Price 164.3
2005 2006 2007 2008 2009 I'09 1II'09 1I'10

146.9 142.2

0.79
- | 116 |
O 11.4 11.9 11.5 m m
9.0 9.8
5.8 5.7 6.7
2005 2006 2007 2008 2009 I'09 I1'09 I'10

Source: CMR “ Pharmexpert”
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Combilipen, Benfolipen Vitamin B1 and combinations, 1H"10 vs. 1H'09

u COMBILIPEN ® COCARBOXYLASE

® NEUROMULTIVIT (MICROGENE

(LANNACHER (PHARMSTANDAR
12% NPO)
HEIMIWEL o 4% ™ MULTI-TABS
o (FERROSAN)
2%
B COCARBOXYLASE
(PHARMSTANDARD)
2%
= PENTOVIT
(ALTAIVITAMINY)

g

e

SRS

2%

BENFOLIPEN
(PHARMSTANDARD)
2%

THIAMINI CHLORIDE
(MOSHIMPHARM
PREPARATY)

1%

= COMPLIGAMV

= COCARBOXYLASE (SOTEX)
= MILGAMMA (MOSHIMPHARM 0%
(WORWAG PREPARATY)

PHARMA GMB

%
56% 0%
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Segment growth RUR: +3%
Combilipen growth RUR: +99%
Benfolipen growth RUR: + 49%
Segment growth, Units: +19%
Combilipen growth, Units: +100%
Benfolipen growth, Uinits: +58%

3.5
Rurmin, ... Units min
3.0
2.5
2.0
‘ 1.5
® 136
1.0
021 ® 05
[ ]
23 18 @
o [ )
-40%  -20% 0%  +20% +40% +60% +80% +100% +120% +140%
Rur growth

Source: CMR “ Pharmexpert”



Lyptonorm cholesterol and Triglyceride reduction preparations, 1H10 vs. 1TH'09

::;::In OTHER = PHARMSTANDARD INN ATORVASTATIN
1077.0 (33.6% of ATC)

708.5
- 632.7
572.7
 22.6
L 34.9 2
 18.0 oy 92 X _pryy-
o 1.0 480 478 444 ==
224 347 Units min OTHER = PHARMSTANDARD
Price
1077.0
2005 2006 2007 2008 2009 I'09 1II'09 1I'10

632.7
C\\WOZJ
0.09
g 004y 1.3 005 i 0.06 4
1.1 1.0
- 0.7 0.7 0.7
G o4
2005 2006 2007 2008 2009 I'09 II'09 1I'10

Source: CMR “ Pharmexpert”
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Lyptonorm cholesterol and Triglyceride reduction preparations, 1H10 vs. 1TH'09

® ATORIS L LYPTONORM
(KRKA) (PHARMSTANDARD)
0 60/0

= TULIP
(SANDOZ)

4% m  ATOMAX
(HETERO

= TORVACARD DRUGS LIMITED)
(ZENTIVAA.S.) 3%
322 = ATORVASTATIN
(TEVA
PHARM.
IND. LTD.)

1%

B ATORVASTATIN
(KANONPHARMA)
1%

® LIPRIMAR
(PFIZER)
32%

INN ATORVASTATIN

(33.6% of ATC)

Segment growth RUR: +23%
Lyptonorm growth RUR: +50%
Segment growth, Units: +53%
PHST growth, Units: +100%
Lyptonorm — fastest growing brand

Rur min Units min
® 195
° 132
® 35
@
O @
h
-25% -15% -5% +5%  +15%  +25%  +35%  +45%  +55%
Rur growth

Source: CMR “ Pharmexpert”

0.5

0.4

0.3

0.2

0.1
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Termicon Antifungals, Dermatological, Systemic agents for fungal
infections, 1TH'10 vs. 1H'09

Rur min OTHER = PHARMSTANDARD
Price INN TERBINAFINE
392.1 3984 386.0 (19.7% of ATC)
356.9 O\O\"‘Gg”
326.5
2089  309:0 87.0_ W 94.0 |
48.4
5177
£d 1426 1410 L 40.4 L 53.6 Ma S8
1134
946
771 710 700 738
Units min OTHER = PHARMSTANDARD
Price
' . ' 392.1 398.4
2005 2006 2007 2008 2009 09 Ir'o9 I'10 0
356.9 Q\O\O
208.9 :
0,22 | 0.41_
g 0.07 of
0.02
[ 0.29 ]
5, 34 38 34 Lo.1s L 0.23
2.6 '

1.7 1.7 1.9

2005 2006 2007 2008 2009 I'09 1I1'09 1I'10
Source: CMR “ Pharmexpert”
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Termicon Antifungals, Dermatological, Systemic agents for fungal

infections, 1TH'10 vs. 1H'09

®  TERMIKON B FUNGOTERBIN
(PHARMSTANDARD) (STADA " IGEERDBIIEZOIII\_I
9% ARZ. AG)
8% RITER) w  BrnarIy

4%

B EXIFINE
(DR.REDDY:

12%

(SHREYA
LIFE SCIENCES)
2%
B TERBINAFIN
(BIOCOM ZAO)
2%
m ATIFIN
(KRKA)
2%

TERBIFIN
(CIPLA LTD.)
1%
= TERBINAFIN

(VERTEX)
1%

LAMICAN
(KANONPHARMA)
OTHER 0%
0%

= [AMISIL

(NOVARTIS)
59%
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INN TERBINAFINE
(19.7% of ATC)
« Segment growth RUR: +7%
e Termicon growth RUR: +70%
e Segment growth, Units: +16%
Termicon growth, Units: +62%

Termicon is the leader in absolute
growth by volume

Rur min 473 Units min
° 69
® 36 o 18
7 ° 13
-30% -10% +10% +30% +50% +70% +90%

Rur growth Source: CMR “ Pharmexpert”

1.2

1.0

0.8

0.6

0.4

0.2



Azitrox macrolides and Similar types, 1H'10 vs. 1H'09

Rur min OTHER = PHARMSTANDARD
Piice INN AZITHROMYCIN
356.4 0
335.8 (52.5% of ATC)
318.1
L 77.6
e 52.0 2
=3 2 606 43.3 M 64.5 W 66.4
1929
i 26.9 o 1478
1126 1285 1321 1324
797 Units min OTHER = PHARMSTANDARD
Price
356.4
2005 2006 2007 2008 2009 I'09 1II'09 1I'10 335.8
318.1
ZQW \\293_7
[ 0.42_]
[0.31
L 0.25
L 0.24
7.7
 0.16 A £ 0.17 &
£ 0.11 5.1
3.7 3.6 4.1 4.4
2.7
2005 2006 2007 2008 2009 I'09 1II'o9 1I'10

Source: CMR “ Pharmexpert”

Analyst & Investor Day Presentation, 9 September 2010 G i ;imapmmump‘r] n



Azitrox macrolides and Similar types, 1TH'10 vs. 1TH"(09

Nl ZITROX = ZITROLID  ® ZI-FACTOR
e CALENTA) - (VEROFHARI INN AZITHROMYCIN
= HEMOMYCI 0 4% (52.5% of ATC)
AR%;)/AG) (ZENTIVA
° AS) o Segment growth RUR: +4%
" AZITHROMYCIN e Azitrox growth RUR: +36%
A3Z°;°TRAL e Segment growth, Units: +24%
s LIPS SCIENCES) e Azitrox growth, Units: +47%
2%
B ZETAMAX
(PFIZER)
1%
¥ SUMAMED " ZITROCIN 3.0
(TEVA (UNIQUE .
PHARM orHER PHARM. LAB.) Rurmin o Units min
IND. LTD.) 1% 0%
65% : 2.5
2.0
1.5
o 78 1.0
©84 464 e 57 ® 66 37 | o5
Do s = o 3
°13
®
-15% -5% +5% +15% +25% +35% +45% +55%

Rur growth
Source: CMR “ Pharmexpert”
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2010 New Products

Extension/
New

Product

I'10 Launches

Rur min

(2009)

Line Extension |Arbidol (1 new form.) JO5B ANTIVIRALS, EXCLUDING ANTI-HIV PRODUCTS 12 623
Line Extension |Codelac Broncho (1 new form.) |RO5C EXPECTORANTS/RO5D ANTITUSSIVES 12 764
Line Extension |Combilipen tabs (2 new form.) |A11D VITAMIN B1 AND COMBINATIONS 2107
New Product |Complivit for women 45+ A11A MULTIVITAMINS WITH MINERALS 7 200
New Product |Zinocap (2 form.) DO5A TOPICAL ANTIPSORIASIS PRODUCTS 757

Extension/

New

Product

I1'10 Launches

Rur min

(2009)

Line Extension |Altevir (1 new form.) LO3B INTERFERONS 8438
Line Extension [Artrozan (2 new form.) MO1A ANTI-RHEUMATICS, NON-STEROIDAL 11 844
Line Extension |Complivit Ca D3 (3 new form.) |A12A CALCIUM PRODUCTS 1746
New Product |Complivit Trimestrum (3 form.) [A11A MULTIVITAMINS WITH MINERALS 7 200
Line Extension |Maxicold Rino (6 form.) RO5A COLD PREPARATIONS W/O ANTI-INFECTIVES 8923
New Product |Pentalgin NO02B NON-NARCOTICS AND ANTI-PYRETICS 11 390
New Product |Selmevit Intensiv A11A MULTIVITAMINS WITH MINERALS 7 200
Line Extension |Formetin (4 new form.) A10] BIGUANIDE ANTIDIABETICS 1893
Line Extension |Phosphogliv Forte (1 new form.) |A05B HEPATIC PROTECTORS, LIPOTROPICS 9 950
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Market Trends & Product Overview

1. Market Trends
2. Pharmstandard on the Market
3. Top Products Review

4. Sales & Marketing Department
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Main Changes in Structure 2009-2010

2009

* Marketing, Rx & OTC
» Sales Force, Division # 2 (OTC)
» Sales Force, Division # 2 (Rx)

* BU, Endocrinology # 1

v’ Staff as of 1H’10: 610 people

2010

* Marketing, Rx & OTC
» Sales Force, Division # 4 (OTC)
» Sales Force Division # 4 (Rx)

* BU, Biotechnology #1

v New department, responsible for pharmacy chains: 11 people

v’ Actively promoted OTC brands: 17
v" Actively promoted Rx brands: 16

v'Target groups: pharmacies, GPs, pediatricians, gynecologists, cardiologists,

neurologists, dermatologists, gastroenterologists, hepatologists, oncologists, endocrinologists
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Key Information Sources for Decision-making Process

Profit
management

& forecasting

Monthly
Forecasting

File

monitoring

Monthly P&L

Sales-In

= Sales-Out

In-market sales

(retail auditors)

Distribution
Indicators

Weekly Stacks
Report

In-Out Report

Price
monitoring

Pharmacists &
Doctors

Indicators

Indices of
coverage
(Comcon)

Indices of
prescriptions
(Comcon)

Indices of
loyalty
(Comcon)

End-users
Indicators

M-indices
(Gallup)

Ad-hoc
researches
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Sales & Marketing KPI management

Sales 8 Maketng XPls
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Sales & Marketing KPI management
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Sales & Marketing KPI management
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Medical Department JOSC «Pharmstandard

Alexander Obukhov,
Head of Medical Department
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Drug circulation division

Deputy GM of drug circulation

Drug circulation
department

New products
registration dpt

Medical
department

I (8 § T0-pcrary)



Clinical research

Start up Ongoing Completed

PHASE III
(pre-registration 1 1
trail)

PHASE IV
(post-registration 4 1
trail)

Comparative
pharmacokinetics/ 3 1
Bioequivalence

Pharmacoeconomics
study
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Haemophilia: Royalty’s disease

A group of hereditary genetic
disorders that impair the body's
ability to control blood clotting or
coagulation, which is used to stop
bleeding when a blood vessel is

broken.
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Haemophilia A and B

Coagulation

factor deficiency

| nheritance
| ncidence

Severity

Complications

Hemophilia A Hemophilia B
Factor VIl Factor | X
X -linked X -linked
recessive recessive
1/10,000 males 1/50,000 males
80% 20%

Related to factor level

<1% - Severe - spontaneous bleeding
1-5% - Moderate - bleeding with mild injury
5-25% - Mild - bleeding with surgery or trauma

Soft tissue bleeding
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Haemophilia: Royalty’s disease

X-linked recessive, carrier mother

Carrier Queen
maother Victoria

Unaffecled
father

=
T

B Unaffected
[ ] Affected
[l Carrier

Prince
Leopold

Uinaffected Unallected Carrier Affecied
son daughier daughter s0n
U5 Hational Library of Medicine

X-linked recessive, carrier mother

Alexandra
Fedorovna

Lnaffecled
father

[=1
g

B Unaffected
] Affected

\

J)
[l Carrier e
'LJ;
X' it [
1] o ||'
. s 1 ,_
u ) 1 L ¥ Tcesarevich
Unaffeclted Unaffected Carner Affected Alexei
£0N daughier daughter &0N

U5 Mational Librany of Medicine
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Haemophilia A and B

Clinical manifestations (hemophilia A & B
indistinguishable)

Hemarthrosis (most common)
Fixed joints
Soft tissue hematomas (e.g.,muscle)
Muscle atrophy
Shortened tendons

Other sites of bleeding
Urinary tract
CNS, neck (may be life-threatening)

Prolonged bleeding after surgery or dental
extractions
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Haemophilia: evolution of therapy and duration of patients’ lives

Factors’ inhibitors
UHemolytic reactions
UAnaphylactic reactions

7 Qinfections (viral hepatitis, HIV, etc)

RecomMinant factors

Concentrate of factors

Age

40 A Cryoprecipitate

30

Plasm:a
Whole blood
20
10
)
19040 1930 1940 1970 200
Years
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Inhibitory Haemophilia

Inhibitory heamophilia development rate

100%
80%
60%
40%
20%

0%

m Classic form
® [nhibitory form

Heamophlia A Heamophlia B

Inhibitors — antibody(IgG/IgG4) to FVIII or FIX.
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Heamophilia: relation of factors inhibitor development with previous
haemostatic therapy

Preceding haemostatic
therapy

Not avaialble

Haemostatic ther apy
never applied

T.10.MonsaHckana; THL, PAMH, r. MockBa
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Coagil VII® : definition

“*Coagulation factor VIla (recombinant)

“*Promote hemostasis by activating extrinsic
pathway of the coagulation cascade in absence of
VII, VIII or IX factors or in hemophilia patients
with FVIII or FIX inhibitors
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Coagil Wli®: Mechanism of action

Intrinsic system

Extrinsic system
(surface contact) y

(tissue factor)

Xi

Da0 ®

vill

®n6puH «— hubpuHoreH

(0O FVllibindsto TF )
activates FX in

independent manner

O Activates platelets

aggragation Y,

P .

Blood clot

Analyst & Investor Day Presentation, 9 September 2010 6 DapMCTaHaapT,



Coagqil VII®: Indications

Intrinsic system Extrinsic system
(surface contact) (tissue factor)
X 1)
Coagil VII®
Hemostasis immhesnopbilikass
with antibody inhibitors to -
FVIIl or FIX
X
}

= Congenital factor VII
2 il deficiency
o
o
i)
[oa)
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Coagil V1le: Indications

Approved use

Off-label use
N Coaqll J\/L
N VI® 5
\ A\
CONGENITAL £\
/ CLOTTING / BLEEDINGS IN
/ DISORDERS EMERGENCIES AND
ELECTIVE SURGERY

eHaemophilia A&B with
inhibitors
*Congenital FVII
deficiency

*Glanzmann’s
thrombastenia

e Trauma

Analyst & Investor Day Presentation, 9 September 2010 6 DapMCTaHaapT,



Heamophilia : say “YES” to the future !
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ACIPOL®

OPPORTUNITIES AND
APPLICATION PROSTECTS IN

Alllilll]ll
CLINICAL PRACTICE é

o—



“... The fact that the milk having
undergone lactic acid fermentation is
used as daily meals by numerous
people of diverse origin points out its
benefits for human...”

Ilya Mechnikov “The Prolongation
of Life: Optimistic Studies” 1907

llya Mechnikov 1845-19966
Nobel Priza in Physiology and
Medicine,1908
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Probiotics : definition

“Live microorganisms which when

administered in adequate amounts
confer a health benefit on the
host”

(WHO, 2002)
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Up-to-date probiotics requirements

**Clinical efficiency
“»Capacity to remain viable passing through Gl tract
(resistance to hydrochloric acid, bile acids)

“*Capacity to intestinal epithelium adhesion
“»Capacity to bowel colonization

<*Antagonistic activity versus opportunistic pathogen
bacteria

“*Absence of potential pathogenicity
s»Safety
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Indications for probiotics as a part of combine therapy

e

*

Helicobacter pylori contamination
Antibiotic-associated diarrhea
Clostridium difficile induced diarrhea
Diarrhea of travelers

Small bowel bacterial overgrowth
Irritable bowel disease

Inflammatory bowel disease
Gynecology — bactterial vaginosis
Pediatrics — infections, atopy

e

*

e

*

e

*

e

*

e

*

e

*

e

*

e

*

Analyst & Investor Day Presentation, 9 September 2010 f‘ DaprcTaHpapT)



ACIPOLe: compound

Frosen-dried live germ culture of Aum"]]]
antagonistically active acidophilic |
lactobacteria 1 x 107

(Lactobacillus acidophilus NK;, NK,, NK;,
NK2)

Inactivated by heating kefic fungi, containing
water-soluble polysaccharide (Kefir greins) -
0,4 mg
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ACIPOL®: viability

Stomach

AC I PO L JStrains

Duodenum v'Stable in stomach acid
environment

Small bowel

v Bile resistant

v'Synthesize self-protecting
polysaccharides

Large bowel
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ACIPOL®: safety

Absence of
mobile genetic
elements

e Minimizing potential
antibiotic resistance

Histamine
produce
incapacity

/

» Beneficial use in
allergy

 Beneficial use in
lactase deficiency
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Thank you for your attention
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Disclaimer and Confidentiality Requirements

This presentation does not constitute or form part of and should not be construed as, an offer to sell or issue or the solicitation of an offer to buy or acquire securities of OJSC Pharmstandard (the “Company”)
or any of its subsidiaries in any jurisdiction or an inducement to enter into investment activity. No part of this presentation, nor the fact of its distribution, should form the basis of, or be relied on in connection
with, any contract or commitment or investment decision whatsoever.

This presentation has been prepared solely for use in connection with the possible offering of ordinary shares (the “Shares”) and global depositary receipts representing shares (“GDRs” and, together with the
Shares, the “Securities”) in the Company (the “Offering”). This document is an advertisement and not a prospectus and any purchase of Securities in the Offering should be made solely on the basis of
information contained in the prospectus and any supplemental prospectus to be published in respect of the Offering. The information contained in this presentation has not been independently verified. No
representation, warranty or undertaking, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or the opinions
contained herein. None of Augment Investments Limited (the “Selling Shareholder”) or the Company or any of their respective affiliates, advisors or representatives shall have any liability whatsoever (in
negligence or otherwise) for any loss howsoever arising from any use of this presentation or its contents or otherwise arising in connection with the presentation.

This presentation is only for persons having professional experience in matters relating to investments and must not be acted or relied on by persons who are not Relevant Persons (as defined below).
Solicitations resulting from this presentation will only be responded to if the person concerned is a Relevant Person.

This presentation is not for distribution in, nor does it constitute an offer of securities in the United States, Canada, Australia or Japan. Neither the presentation nor any copy of it may be transmitted into the
United States, its territories or possessions, or distributed, directly or indirectly, in the United States, its territories or possessions. Any failure to comply with this restriction may constitute a violation of US
securities laws. The presentation is not an offer of securities for sale in the United States. Securities may not be offered or sold in the United States absent registration or an exemption from registration. The
Company has not registered and does not intend to register any portion of the Offering in the United States or to conduct a public offering of any securities in the United States.

This presentation is made to and directed only at (i) persons outside the United Kingdom, (i) qualified investors or investment professionals falling within Article 19(5) and Article 49(2) (a) to (d) of the Financial
Services and Markets Act 2000 (Financial Promotion) Order 2005 (the “Order”), and (iii) high net worth individuals, and other persons to whom it may lawfully be communicated, falling within Article 49(2)(a) to
(d) of the Order (such persons collectively being referred to as "Relevant Persons").

This presentation and its contents are confidential and must not be distributed, published or reproduced (in whole or in part) or disclosed by recipients to any other person, whether or not such person is a
Relevant Person. Failure to comply with this restriction may constitute a violation of applicable securities laws. If you have received this presentation and you are not a Relevant Person you must return it
immediately to the Company. This presentation does not constitute a recommendation regarding the securities of the Company.

This presentation is not a public offer or advertisement of Securities in the Russian Federation and is not an invitation to make offers to purchase any Securities in the Russian Federation, and must not be
passed on to third parties or otherwise be made publicly available in Russia. The GDRs have not been and will not be registered in Russia and are not intended for “placement” or “circulation” in Russia.

This presentation includes ‘forward-looking statements'. These statements contain the words "anticipate”, "believe", "intend", "estimate", "expect" and words of similar meaning. All statements other than
statements of historical facts included in this presentation, including, without limitation, those regarding the Company’s financial position, business strategy, plans and objectives of management for future
operations (including development plans and objectives relating to the Company's projects and services) are forward-looking statements. Such forward-looking statements involve known and unknown risks,
uncertainties and other important factors that could cause the actual results, performance or achievements of the Company to be materially different from results, performance or achievements expressed or
implied by such forward-looking statements. Such forward-looking statements are based on numerous assumptions regarding the Company's present and future business strategies and the environment in
which the Company will operate in the future. These forward-looking statements speak only as at the date of this presentation. Each of the Company and the Selling Shareholder and their respective agents,
employees and advisers, expressly disclaims any obligation or undertaking to update any forward-looking statements contained herein.

The information and opinions contained in this document are provided as at the date of this presentation and are subject to change without notice.
All information not separately sourced is from Company data.

All information not separately sourced is from Company data.

Market information provided by Pharmexpert MRC in retail prices
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Contacts

JSC Pharmstandard
Likhachevsky drive, 5 «B» Moscow region,
Dolgoprudny, Russia, 141700.
Tel/Fax: (495) 970-0030/32

ILya Krylov
IR ex.2416
www.pharmstd.ru
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